Putting Your Small Business on the Web
I.
Internet Basics

A. Internet 101 – global network of computers

1. history –DARPAnet – 1980  Arapanet was split off for academic use.– military and we went from there – Bitnet, etc.  In 1990 NSFNET replaced ARPAnet.  NSFNET was funded by the US govt from 1990 to 1995.  It is now supported by the commercial organizations that use it and AOL.

2. 
Features – email, software – FTP, discussion groups, published information

3. Internet – vs Intranet. Documents on etiher – formatted text, images, hyperlinks and forms.

4. How the web works – a web server – has a direct connection to the Internet and a static IP address that usually has an associated domain name.  The hard drive holds the html pages that comprise the web site.

a. a browser comes looking through the use of the url – the domain name server sends back information about the IP address that the domain name relates to

b. the web server gets the browser request and will send the file to the browser.  Each request is a hit

c. it appears on your computer as fast as your connection, the server’s connection and the amount of traffic  allow.

5. Web usage – Dec 1999 more than 50% of us households have PC’s and 90% of them use them to go online.

a. users – p. 14 – 15

b. time spent  - less than a minute per page.

c. Types of users

1. simplifiers – go to solve problems – 49% using for at least 5 years

2. surfers – many reasons – 8% of users 32% of time

3. connectors – 36% of users – communicate

4. Bargainers

5. Routiners – information seeking

6. Sportsters – popular sites – sports

6. Web concerns – ripped off?, credit card fraud, convenience

II. What Web can do for you

A. Can do

1. Provide information at any time

2. Reduce Marketing Costs 

a. brochures, catalogs, direct mail, print ads, gifts.

3. Reduce support costs 

a. support personnel

b. telephone systems

c. fax back and fax on demand

d. manuals and user guides and tech notes and drivers.

e. more modern image

B. Can’t do – Replace all other marketing tools

1. not everyone has access to the web.

2. not everyone knows to look to the web for businesses like yours

3. make money? – people don’t want to pay a lot for online information. – Encyclopedia services.

III. What it costs – 

A. Site Design

1. do it yourself.

2. in-house person

3. consultant - $20 – 200/hour and up.

B. Site Setup and Hosting

1. name – subsite?

2. own domain name

3. server setup

4. other fees – hidden and hosting fees.

C. Site Maintenance

1. add fresh content

2. repair broken links

3. tweak appearance, organization and navigtation

D. Additional Fees and hidden costs

IV. Web Hosting options

A. ISP hosting

1. subsite is least expensive – Yahoo, Aol etc.
2. Virtual domain – own domain name without your own server

3. costs - $0 to $150.00 plus domain name registration.

B. Server Co-Location

1. Put your own web server at an isp facility or ISP sets up a web servier for you at their facilities – question whether you maintain the site or they do.
C. On-Premises  - most cost but most control
